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Andy Parsons spoke to us about GREENPEACE, of which he is a member in 
the Bath group. 
 
Greenpeace is made up of locally based groups, such as the one in Bath, 
which support local and international campaigns. Central direction means 
that they are generally well organised and well resourced. 
 
Recent campaigns have included one for supporting sustainably sourced 
tuna, the protection of Antarctica, lobbying Barclays Bank to cease 
investing in fossil fuels and Volkswagen to abandon diesel engines. 
 
Greenpeace is currently focusing on what is needed to do to progress to 
a greener future. The Government has recently demonstrated that it is 
able to access huge sums to tackle the pandemic – but are we preparing 
for a green future post-Covid? The United Nations climate conference COP26 is due 
to be held in Glasgow in 2021. For this event to generate the momentum for action 
needed to avert climate breakdown, the UK needs to be a leading example to the 
world.  
 
Greenpeace is arguing for a comprehensive Green Recovery package to cover 
transport, smart power, greening our building stock and supporting nature. We need 
to accelerate the transition to affordable electric transport and redesign urban 
transport. Offshore wind will be the backbone of our energy supply but we should 
also develop onshore wind and solar and upgrade the grid with the means to store 
energy. We need a zero waste economy and a programme to restore and enhance 
nature: tree planting is good for the air we breathe, good for biodiversity and can 
also assist in mitigating flooding. 
 
A green economy is not anti-business and can boost employment. Our speaker once 
again emphasised the point that the UK can play a world-leading role. Greenpeace’s 
slogan is ‘Green Jobs not Billionaire Bailouts’, referring to the creation of  jobs in the 
green economy rather than, for example, bailing out airlines. So far, four British 
airlines have been unconditionally bailed out.    
 
Greenpeace’s current campaign is ‘Why mass meat means mass destruction’ 
because ‘Industrial meat’ causes the deforestation of the Brazilian rain forest in 
order to graze cattle or to grow soya to feed cattle. All this is to provide meat for the 
likes of Burger King and Tesco. We need to reduce our consumption of meat and 
dairy and replace these items with more plant-based food. 
 
Some questions and discussion followed Andy’s well received presentation 
on Greenpeace, the long-established and effective environmental 
campaigning organisation which is by now surely a household name. 
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